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PoliWave Strategy
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R —— Issue Positions
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Devise Strategy
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© 1. PREP (g7ma it )

7® A WS T & T Il T & AL GIAT BT Ak Sitq T A g€ gy Wi St 2
Zifues FT HET T

Issue Research STA & Y ST ok T ohl TS SUSHTRY, Tk, e, fomreft amfa

Tortreft wreameft <t ATehd TR HHSHIET ol ST 390t B, IS 14, FHSIK

Study O t
udy Opponen &

Y Sfier ot o ST foRe SetTes W saTer s T R, foRe ot s e w

Devise Strategy S

T AT G T STIH T F=R, TR, AiRret Hifea, i, swris sl

Draft Budget - @

Draft Fundraisi
p|I:n e e h ST & HHh! § SHIM, SoigH, BIAI-SIET Hag ATH hl FISHT S

Bl == 7% o & aw sumt wwE W sfie fOR @ S




MSME Reg. No. UDYAM-BR-34-0048681 INDUSTRY CODE:- 73-
Advertising

@ 2. MESSAGE (a1 % fotu smmuesr @idw)

A AU Teh THTAAS IT NI IHET & ST A o fod § IR gy
T S TEEH SR A A ST Bt R

2ifues T FET T
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@ 3. MEANS (w3 wiemy @1 wmeam)
HI TE T FAT BT @ foh WA Wow ST qo fRE IRd & ugerm
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Ty SUART S T adfenT
Telephones B HiA AT TIH FUT =

Newspaper Ads IEEl U fogm iR Sdush @ YIRS
Volunteers FEHA o T H F-T S 91d BT
Yard Signs / Posters Se-STE S, UEST, FoIe, BT T

Means &t Ted ¥ f9@ oo sta9 Message & i=dT @ Uged ol

Introduction Political Campaign
Planning Program

Goal Setting

Political Campaign Voter Targeting

~ Message

Planning Program

Developing A Voter Contact Plan

= O

Making It Happen

(O 1. Introduction: Political Campaign Planning Program
P T Ted U I AREH Sl wWEr awsft S 2

o TG F RW F

o W H ofiEE F@ EEl

o UHAM & fU R &R W eam A amm

. 2. Campaign Research (It wier)
P ITE & A g SHE 3

o SHAT % HE, WHEAY HR WEATG
o foOftR it arrd R wuwITET
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o T wEr w1 dR T o s
@ 3. Goal Setting (@ea T =wm)

O @@ w fR ot e @em @ R

o HE-HH U & AT I G M T 2
e TOR & o foradt dv 3t s =nfey

(O 4. voter Targeting (waemar =)

P T ® fF foFT waamarell W wieg #ET R
o a1, TR, wieenq, foram el ot
o [FE 3O H ST WU WSEQ A FASK §

. 5. Developing the Campaign Message (@2w &=mT)

P ST & fT |1% SR STEER € R R
o TAEl AW A F&A ofiH
o SHflgIR &I FEH W AT

o SMAT % HE T IATIH ITET
@ 6. Developing a Voter Contact Plan (siush @it a=mT)
P T H T waemrell e HoRT S ugemd

o e Hifeam, Y&, M, s-1 Uk

o TEIRHWY, U, SifSAT, FRIFAT "ah

o I TR W HIBA R FA
O 7. Making It Happen (e & @)
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o W = e
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Welcome and Introduction to the Program
An Overview of the Campaigns

Campaigns With Type 1 Internal Faliure

Introduction Political Campaign
Planning Preram Campaigns With Type 2 Internal Faliure

Campaigns With Type 3 Internal Faliure

Exceptional Campaigns to win Despite Internal
Faliure

Assignment O

1. Welcome and Introduction to the Program (1% &1 9R=)

o IE IART AT & b T§ QU FwA Far @)

o ToATd HHAE HT At FT TR §, SHA FHAS &7 S B
o  FHH I TEEAT (FIF-PIT F HIIT ghY) FHSAS ST &l

FT T
YB3 H 32T TISC g al 3TN g TOT Sl FHSIAT IR AL AT AT |

2. An Overview of the Campaigns (3fRI=Y T FHT IR=)

o AN HAAGT el RO F AT §, T§ I ST &

o 3ORT-3ERT YR & A AFAE! Hr gAAEr ggee & S g

o A fhet Aot W IR T & (AT, Horoe, 3FAcaR, Hee 311E) Ig FHESAT
ST Bl

FT TR
QT TEIR FAS 97 T QAT FAAT HHI AT 2

3. Campaigns With Type 1 Internal Failure (€139 1 3TdR& HFHIN ara FRI=A)
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o TG FHEA 3FAGER 1 oy a1 T P Erh 8

o 3CIEIUT: 3FHIGAR HT UgHTT e BT, SToIdT Pl AA HHASIR gleT, [dared ofa
RN

o 3TH AU & JUHN: S AT, Sorar & drem Hare, fag@siaar see $r IJuEhfa|

FT W
IR FodT 3FAICaR 9T #RET S8 BN aF I 8 Jur EER el gl

4. Campaigns With Type 2 Internal Failure (2139 2 3iaR& ®HAST g 3f&a)
o TET FHAT Ut FISA/EHT H gl g

o ARV FHSAR FAGAT Acde, qU TateT FT 3HTd, HTHAT A FHeag I FHT|

o AU FASlEA EH oA, FIRAGTOT ST, §U AR A3 TR I HishAAT FGlel|

FT T
ella EF 3N HareeT HT Geffgh Ageld A ST STl 8, 3hel TfFd & 8|

5. Campaigns With Type 3 Internal Failure (2139 3 3TdR& AR arer ARIET)
o TE1 FHEEA e 3T Fegl A T F @

o 3CTEIUT: I Heg YoT oell, HIGIAIT &l Sl Gy T4 IArel Tellel, YR &
feem 3reTse gia|
o AT &7 iR Aderar faeeNor #d Téd Hawr AR Hed T |

FY W
eI Aeal R TASC 2 AT ATGlT o FcT g, i IWEId & Holgd 3FAIar o g’
HeheTl &

6. Exceptional Campaigns to Win Despite Internal Failure (FHSIRAT & drasg Siaa ama
TR

. ﬁ@y@mﬁa:rmqqdaﬁﬁiﬁ*wwaﬁ#wﬁaﬁshamﬁagél

o A @R Sar § fh @@ g X T Ao 3R gemdr e F sASnRAr Fr

HJfod # Fhall B

o I Q@ g o wfed i & o 3R Aisg 81d €




MSME Reg. No. UDYAM-BR-34-0048681 INDUSTRY CODE:- 73-
Advertising

FT T
I JHTcATaRaT 3R UG 0T S qogT &ar ¢ T aRfEufoar gl gt ao o s
T4 gl

7. Assignment 0 (YRTAF FRY)

o A YA &7, 3FHICGAR, HeldT, dade Tt S AT Sl shear $H S Bl
e I M Y WA T F AT YR IR =T B

FT T
3ol FEufa g@st fNar 5y off 31f@ae fr Aear cgagiRe 3R v F8 & gl

Election Rules

The‘D:strict

The Voters

Past Elections

This Election
Our Candidate

Viable Opponents

Worksheet 1: Assessing the Political Landscape

1. Election Rules (aTa & fae)
o IE YT HIAT BRI o AT fohE aTRIE @l glam|
o 3FHIGAR o & faw et T § (37, gEaaS )|
o TOR IR @ H FIr FAW FEiRT §
o FlF-H AT GG F gATT § AR Fla-ar 78

FIT FY: el AFAT & HROT 3FAIGaR 39T 7 &1 SU 3R AR & als 3 <d|
2. The District (&7 #1 STETHRY)

o 8T FT AT, HEQ/ANG, ATS HT TEAT|

o &F P STAEEAT: Hid @ FHA, SATfd, T 3fAF g

o YA GHEAN: TS, I, SIS, fRue, geerm anfel
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o M Feufa: @, 3eahT, Awd a1 AR fFE W e IR gl
FAT FE: 81T AT el AT I FHS AT FEY HS AT ol ol ool |
3. The Voters (FdgrT)

o FAGIATT HT 3, 92M, 3T T, 3R e

o d fH A W SR ST v gl § (SR USIR, Hed gefd, fsrelr ame) |

o HT F TR AR FAIA ¢ Fhd § IR foha g T AT 95T S gl

FAT FE: AT AT & A W S §, 3N FAT 3Th SRl T HASRL G197
4. Past Elections (R&er gamat &1 favayon)
o TS IR & Sfar AR F7 Sfar|
o Sfid IT R T JR o= Tl
o 39 @AY FiT @ Heg 3 I
o dlT fu &7 H 3 a1 A A )
Tt F: sfaeE & H@e 39 aR & WEIfG Ased dedr gl
5. This Election (I§ gma)
o U IR & gAE A A ¥ v ==t 7 § (SN A, e, #gers 3|
o SAHEST HAT & TR & Ifa TRt & Im gHESa?
. aﬁéa?rra%ﬁﬁ%mg&r%afm?
FAT TR YA g IR Feoldl g, 0T o 3 & 3TER Feell STeir =ige|

6. Our Candidate (gART 3FHIgaR)

o 3FAICAR #T B9, 317era, 6T, FAE & gEA |
o 3D dhd: S TS gfasar, Selet $r &TAAT AT T H F|
o 3o FHASIRAT S TR & 3R, HA qgel, IeJea ST Har 3|

FAT FE: g T gl TRT & 3Fliear 1 H8 9o e § 3R Tl UR AT wrawed H
S B

7. Viable Opponents (& wfagagdn)
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o TIHS arel 3FAIGART T SANHTIIT, dlehd, 3R FAAN AT
o A frE Aderar a9 F AT ¢
o O 5T IO FT sEIHTT W W

FAT TN QAT AT ST 8 Siicled T TIsTell &=18 STl &l

8. Worksheet 1: Assessing the Political Landscape

FW HT ST &l Ueh AR A H Fehear el
TE aF FET & Fa-¥ A8 3o
e & 7 3T et & €
o frE Aderar @ & @ Y d9F o g
FAI T TG Yelrg JuR 3R 0ETT &1 3 AsHY F=A7eT 8

Total Population Of The District?
—

Total Number Of Voters?

Expected Turnout?

| Goal Setting j Votes Are Needed To Win?

Households Do These Voters Live In?

Bringing It All Together

Worksheet 2: Setting A Campaiagn Goal

1. Total Population of the District (8 # el STaraEaT)
o TE A FGT & &F F T frce T T L
o SITUEIT $ YR W Jg THST AT ¢ foh Aderansit 1 [afaerar & g1

FAT W
STHEIT FT 3HR A T Ig FHSS H Ace Hodr § & JPAT F1 fofdey 98 TR W
TATT gl

2. Total Number of Voters (Fo A3 1 T&)

o Ig Il FAT fF el Rl @97 dle 1o & T &
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o IE & q@en & fhae A Aderar 3 €

FAT W
ST @9l & dlc & AT I G, 3o7hT ol HEAT T Blell FH IAAET STAehT &

3. Expected Turnout (AT Adere gfaerd)

o oo oAral A fhder AdarsT g3 T, $HAT fAeyor|

o 38 9X AACH &I A S, S8 50%, 60%, 70% FeaTic|

FY W
& UTT HJSIdT dic A8l STeidT, ATl g SIeTell ST & o areag & fhdey ale ureg & I
gl

4. Votes Are Needed To Win (sfiast & faT fast ale =ifgw)

o 3NATAT Fel STel STl dTel dlel & 3MUR W, SNd & AT 3Maedeh «geTdd dlc H
IOTEAT |

o HAN 9 50% & AT HfAF A7 oA FAfY & ITAR e T I gl B

FY W
9T I8 S 6 fohder die a1feu, 31TRAT &1 J8T TASE A8l §ef TehdT|

5. Households Do These Voters Live In? (¥ Aderar fFa si/aRart & @& #?)

o G W foh AT &1 THg fha e IRaRT # et g

. W aF T A F e B O iR B axg w1 dead aRwl

FY W
Iofld BR-BX HIH & ST ST 81 AISTAT Fgl T & g I @19 Gg AT gaf|

6. Bringing It All Together (FATT AN &I A1)

o FIW L8 IS AR SR I Teh AlSTell H FeoloT|
o U AT FT T G Aderar g W 3fUF eurel & § 3R el JAR A HE B

FT W
AT A 3UMM & ST 37 AT F S 0| T ST H IFAT T AT g

7. Worksheet 2: Setting a Campaign Goal (3fRITT &T T8T a7 FI T gehefie)
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o TGl 39 5o e 3ilenst 1 Ty Ueh TsC 3N aEaiash gordl ofeyg e s
gl

o 3UH dic TET, &7 d8g AR AfFI wafAwart a g €

FT T
wﬁmgma&wm@ma@r%&nawm%aﬂ?awaﬁwaﬁawﬁl

What Is Targeting?
Why Target Voters?
How To Target Voters
Problems With Targeting
Voter Targeting Bringing It All Together
Voter Analysis
Worksheet 3: Geographic Targeting
Worksheet 4: Demographic Targeting

Worksheet 5: Bringing Together All The
Targeting

1. What is Targeting? (ereffeéar Far 87?)

o TRIfE T AdT § TG UgATT b foveT AdSrait W IfAIT &1 god 3+ =
&l B

o THT AT P TAT JITH & THTTAT T THT A6l gidTl

FT T
aﬁmﬁwaﬁﬁerq@”ﬂﬁﬁwmwﬁzﬂ?mﬁmm@?&ﬁwm
gl

2. Why Target Voters? (AdgIAT3iT &1 & F4T $:1?)

o & 3FAIGAR A Fo AV Foggl @ 30w FHdAT A dohdr Bl

o FCH TR, 99, 817 3N FHeal & YR I 37oH1-37e9T Hleldl 37edT 6 & &

FT AW
STel gAY fAeret i ForaeT 31fRe &, 38 HAg W U S Siid &1 HATTAT el ST Hebell
gl

3. How To Target Voters (Adgrai3it I a8q I FI?)
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o HACIAHT FT S, T9, cHawr, 3y, &F, TEEAEt AR Bl F UR | Ffipd FHe|
o W AR & AT 3re9r e 3R 3rerer HuSF WA Fe 76|

FAT AW
Teh & HeA FI I AT 318 G STolcll, 3ol HHg Y 3Telel alish ¥ HalTId el
3aeTS gl

4. Problems With Targeting (erefféar Y gaEamd)

o TO THG B Gl HideT gl Hehcll
o AT AAHRT & FROT Ied ATGIAT THE T Hoeld g Fhell ol
o §gd 3O W I AW F AT SAfeeT & T &l

FT AR
SoT HATATIHT I FASTHT I & Tfold R arEaiash OENTT 7 Feoll ST Fehdl &

5. Bringing It All Together (T} STHA®RT H SAT5=)
o THEffEer & 53 Aol ST AT fAAER Teh TISC ATSTel aellell|

e I dT TG F foreT AdSTA3 de Ugo ‘-Iédo-ll g 3 FeT O a1 A

FY T
TET T RIfET & FeTeT ¥ AT W 6] HAT B

6. Voter Analysis (Aderar faeyon)

o HCCICT3I T 3T FheaT Feh 3ol FGER, TG, Hed N AdeRT Yeel TS|
o IE TIRQWOT qF FT § O fFE deg @ arufEEar & B

FT TR
ToeTT faReooT & erEffear 3eTATe ux 3menRe g1 Sirwef, S arefd g1 Hebell &

7. Worksheet 3: Geographic Targeting ($itnfas &g faraion)

o & & YN W IE FAST & HieT & Solrh A 3Tl FASA Al AT FAAN B
o TOR TEY 3T AR faaRd s

FT W
& s i TAfY 3797 1 &, safow &7 &7 & v 3w wefa amiRe)
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8. Worksheet 4: Demographic Targeting (S@&aT 3maa @& fauRor)

o 3, Tolor, sufa, gem, 3 e 3nfe & 3R 9X ATSansit & gHswE |

o B THE & Heg o9l B €, WU 87 3 IR TF LT

FAT W
HASTAT HHG I TRl T FHSTHT & H0ET 3R A7 Siar S deher &

9. Worksheet 5: Bringing Together All The Targeting (WY erE{féer #Y va |rer @me) F:¥=)
o dimfos 3t SowEar mRa erfieer & e v 3ifas wEfa IR e
o I T N T fhE WHg ¥ fohcdel dle 3ufela § 3R 8 9T & gl

FY W
gg 3ifad IXoT JfAIT A Tuse 8T, T o iR FRY AT ST g

Characteristics Of A Good Message

Worksheet 6: Why Are You Running For This
Office

Worksheet 7: The Message Box

Credibility - Raising Your Credibility With
Voters And Lowering You Opponents

= Credibility With Voters
Developing The Campaign -
Message Issues And The Campaign Message

———

Issue Selection

Worksheet 8: Determining Issue Importance
And Position

Sociological Research And Message
Development

Stay On Message

k

1. Characteristics of a Good Message (T 3= Tl T IgdT FIT §7?)

FT ¥
Teh QAT AT HEL ST STAdT & & I § ST 3R 30T BT AT |

FT TR &
o TE T AT & faeard Sfear Bl
o YOR Fr e 3 RRar ¢ar g
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o HACIAHT H TIC § ¥ A A7 & o 319 fohaeh fow @s Bl

2. Why Are You Running for This Office? (39 Ig ga1a@ I a8 W|W )

7 &

gg FHSAT [ 3T TSTellfad H FT 31T, ATYHT ARAG FIT & 3R SoIdr & o 39 Fa1 FHLar
ELGR

FT T &

o 3TY N Arad 3R TReHIUT SATT & A TE {T B
o TH $AWGR AR 32Tl 3FHIGaR T @RT SAmET #IET & B
3. The Message Box (Ha2T ST FIT 8?)

T T
e f3eevucas dller fSad IR o ag i Sdr § —

1. 39 39l IR H FAT Fgd &
2. TaUe 39 IR H FIT FHgdr gl
3. 39 O & I} A FAT FEd Bl
4, AU YA IR H FIT FHgdT ¢l
T4t IR
¢ 3T TAE WEIT AE A B
o TUR & HET Usal HR Hegl #T == g B

o TIUEN & IRNUT T Yot T SAE dF BT gl
4. Credibility (frRa@siigar F& sam0?)

T T
SAdT & ST AT 3R TG AT drfes 6T e g W Fard@ |

FT T &
o 9T Ao & FIS TEU FER AT g
o SI§ T 39! Fedl Al g, dl $[& TR T 3T HHA gl Sl g

5. Issues and the Campaign Message (Fg& 3 H&er FT Hawn)
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7 &
AT HSA STl & el Heal W IR ghelr a1, S - e, As9IR, forstel, Tseh,
ferareT fea 3nfe

FT T &

o SIF WS AT T FHAEAT A ST &Il &, o T Sfedl S5 g
o IOW YUR HAEcHS 3R g gl §aiar Bl

6. Issue Selection (Fl7 & F 3o B?)

T T
& AT W 41T A & 9O, O W AR IEER Hegl P gea|

4t I &
o OfAd Fas # ST 36 e fRAT S FhT g
« FAAEIAS F AS T § 6 3w Aeg F v @3 §
7. Determining Issue Importance and Position (Feggal # sfaaa sit 3mus T@)

FT 7
g T HEN 6 PlA-8 Heg Sofdm & v Fa@ 36H & 3N 357 9 v feafa = 2

FAT AW ¢
o3I A 3R TR TaSe R B
o TaUeT & Fewmeer MhT RAfY Ao S &
8. Sociological Research and Message Development (FTdTfa® 3read«r 31T weer fAaAton)

47 &
HATST & IHelaT-37eaT At - S gaT, AfgelT, fohdret, sy 31 - & faant # JHAse 396
foIT 3TereT-3161T TS dIR AT

FT T &
o &Y I Fr HIWT 3R HATGAT T BT gl
o TAS & g BEY & 39T AT FaaT gl

9. Stay on Message (TS X FTIH Ig=1)
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7 &
A & QU AT H U & JTF H&U I TR-aR ST

FT T &

o HACIAT3T & feHARr & 3y ygaT TS §dT gl
o WOR f9Ge & Fwar g 3R 9T Fg AT dedr B

The Rule Of Finite Resources

Interchangeability Of Resources And Methods

Effectiveness Of Your Voter Contact

Developing A Voter Contact Plan j Types Of Voter Contact Activities

Worksheet 9: Determining Which Voter
Contact Methods To Use

Creating Campaign Literature

1. The Rule of Finite Resources (HfAd @&t &1 @9e)

T T
& 3FHIGAR & 9 A, UFT, 3R 9T - = & AT G980 81d &1 S Ard-HHsTh]
SEAATST AT TSl Bl

FT I &

. mﬁwaﬁawwwq’g’aﬁmaﬁ@?ﬁl

o AT TERET F FRAH THT STl & [T TE JSTAT TAAT TR &
2. Interchangeability of Resources and Methods (FaTerT 3R dla I gar-age)

47 &

T, 4T AR PEHAT — A A T Th-GI F TG PO g8 o SEAHAT T S Tl
gl o —

3R FRGAT & § d [AAIT SR ST T g,

3R 4T e & a IfFded @Fue W FIeT AR feAr S Iehar g

F T &
o ORI & ITER A ol aerelt #
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o TATST T 3fUhdH 39N g B
3. Effectiveness of Your Voter Contact (3T9% HdeIdT &q+ ST gerraeiierdn)

7 &
Ig AT T a1l ¢ b 3T AdSIar &g afaafer (S Fia, fafere, drerer #Aifzar
377E) areda # 3SR g T =ig|

FA IR &
o S IS IWER g1, 3897 FAT AR S §eiE g B
o THTE TP W LA dahT dIC FGIT ST Fhl g

4. Types of Voter Contact Activities (AdEIdT §F9% F YHR)

T T
AAeTat aF TEa & FS g §, S —

T HFH

TleT et

SEICHTY AT Herer HfSaAr waer

97 I1 gdr

TIEAT AT ar @ar
Fat I &

« & I & ACIA I HAM-HAT Tk H g I3l

o TIRYAT ¥ YOR & 3 TS dF ST B
5. Determining Which Voter Contact Methods to Use (®I157-8 ##u& adid sEddATdT H:1?)

F4T ¥

Tg T T fh el gormhl AT Fait & PlA-7 TAT T 3WIGR gm — S
Y Aderansi & fow derear Afsar,

gt & fov e geEass el

FT T &
o B 3ol B AT IR TET HewT g g
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o TE AAA TS ¥ G AR FEUT QA T g
6. Creating Campaign Literature (YaR A#AT IR F=m)

T T
mﬁwq@ﬁ%%cmmmmé@—ﬁ,amﬁmmﬂﬂﬂuw
rerer Afsar aiee 3|

F FR B

o TUR WHA 9 el F TURN §T § Adeldisi oo qger

o HY IO B 3R Ag 9% Ea

The Role Of The Candidate
The Role Of The Campaign Manager
Campaign Professionals
Campaign Structure
Volunteers (People)
Worksheet 10: Budgeting Volunteers
Scheduling And Calendar (Time)
Worksheet T1: Calendar

PP—— = 7 Worksheet 12: Timeline

Making It Happen

The Coordinated Campaign - Working With

Your Party

Building A Coalition And Outreach To Civic
Organizations

Worksheet 13: Working With Civic
Organizations And Your Party

Campaign Budgeting

S
Worksheet 14: Developing A Budget
Campaign Fundraising

Worksheet 15: Developing A Fundraising Plan

The Constant Campaign

1. The Role of the Candidate (3¥Higart #r sfA)
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7 &
3FHICAR JTRATA HT TG BT & — TET Sefdl F e Fale, FAM g, [aaR gedd e § 3R
farearer sfrar 2

i T &

o ST AT & & FfHAT F e wfafAfy A g

o 3FHICAR FT UGER, Bid 3R Sierarer drem 9s7a srefdr gl
2. The Role of the Campaign Manager (3fRarer gaers it sifa=)

T T
HFAT Tatreh Geta AT I HTeleTehell BIcT & — AloToll FoAlelT, ETH FHeAT, HHTUAT T
3T 3R PAIRE 3 SEAeT g

FY T &
o I HT R IR AN F @ B

o 3FHIGAR &1 FHT AT § 3R HH GeFaredd e gl
3. Campaign Professionals (31f8amer faehws)

F4T 7
F q oller BT & S faAdW &iEr A fadwaar t@a § — S AfSar geegeR, ser vATfore, $Tyor
@, A BB 3|

F TR &

o U TSRO IR Tehellehl Fererar § A 31ferh FoIET aoter g

4. Campaign Structure (JFIfRI i TIT=T)

T T
ITAIT T FT 3TA-37609T TRT H diear — JF weifa a7, Afzar &7, Hes O, 3T &7
3t

FT T &

o FHHA TASC &I H SieT ST g
o STAEeEY 3R FHATHAT Sodl Bl
5. Volunteers (People) (Faada® / )
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7 &
Wm@rﬂzm%—a‘wu,aw&ﬁddéqmqgﬂﬁﬁm@%l

i T &

o BT TR R @ $R g e &

o WfAa gareE & 3fFEe o Grar d@se g9 g
6. Budgeting Volunteers (Fagdas®! T Y48« d Asi=)

F &
Ta@aeht T FE&AT, &7 3R FE F IFER AT AR GE@UT T HE

F4 T &

o FF FI AT IT FHAT A FAT ST Thll &l

o 3NRASdA IYANT AR TA-IT T g B
7. Scheduling and Calendar (F#g-aRvft 3R Fa=)

FT 7
3T 1 qU AT BT FAG & AR FleaT — Hied-AT HHA S 3R Hgl gl

FAT AT ¢
o AT TS ¥ & FA TG TAT W G AT &
o AT F A F s 7 &k

8. Timeline (W#HJ@)

F4T ¥
AT b & FN TNl HATR TIoTell — S 3FACIR TV, TaR 3R, S8, Hfsar
a1 3nfe

F T &
o QU AF A R IR rAfASAT TUSE Tl B

9. Coordinated Campaign — Working with Your Party (&7 & ¥ §#fead ATRIAT)
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7 &
arét 3R cafaderd 3fFae & e ST aife e 3R T8 TH-gE B AT
ey
FT T &
o TAUUTHIE & F=T ST el B

o UIE I dcadh AR AT HUR AT & § HHA 37T &

10. Building a Coalition & Outreach to Civic Organizations (&3ra+t 3R &gl & wagaer
CQIG])]

T T
AT, TG 3R AERE Haroa & S5 FAS |

FY T &

o ¥ GHE YHIGUTSN HACIAIH o g # #eg Fd &l

o NPT & faeauTar 3R T gadT Ferar B

11. Working with Civic Organizations and Your Party (e 3k ¥ W« & 1T H1
HLAT)

F4T 7
grét 3 grafas gersar fr afaffeay & v gy gt g WEfa g9

F TR &
.« ThoC YA § HACAIH W AT Tl
12. Campaign Budgeting (31faet &1 =1 fauRor)

F4T ¥
W HRAT # T ared T & GaegAT iR o1 @

FT T &

o AT &7 FT TE 3UANT THT gIT gl

o TY URGHT 3R ANSECy I Bl

13. Developing a Budget (¥57¢ aIR &¥=)
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7 &
& afaflafr (O vaR, ImEn, #ifzan) & fow rerer-3teer Afr aa Fr

F4 IR &

o WA @Y § §9T S e gl

o UUASAIIN & IR HHY Fi¢ ST Hehd &
14. Campaign Fundraising (31 & faT & Sperm)

T T
gAY, grdtf, 3R Geteatr O durfAe alles @ O UhT e

FIf T ¢
o @ ua & R iR FFE JiEa e g
o IReell BT ¥ ST FT earw Fear
15. Developing a Fundraising Plan (%3 Sl & AT Fe1T)

FT 7

g dF HN 6 frcelr Ufr &var 3R wgl & Sers et

Fat I &
o focir fReerar W 8
e g WOT H RIS Folar | gl
16. The Constant Campaign (SRR 3fR3Te)

FT 8
AT GcH gt & a6 37 T ¥ TRMAR S5 T I@eAT — Hrerel H 32T, Sfereas 3R
Ty afafafoat & FRu|

FT T &

o AT T AT ST TEaT &l

o 30T YA Sclel &I &l AT gl &

@ Poliwave Strategy — Your Complete Political Campaign Partner

“gwmzaavqg"inﬁa?rm;ﬁﬁr-mﬁshaaﬁ"
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Poliwave Strategy Teh 3-11‘{19%? Political Advertising & Campaign Management Company g,
St 3FAIcaRt A % gar w71, afcs wEifas sita fr oft ser e gl

§H A § o g 39 dhadl AR IR G F W A€ — s 37 Bfee IR 7135
FHAFoIT FT HIAE

B &1 7w ¥

& 3FAIGAR N FIT H A, 3R AT F SHATH Seeld gl
§ART F1F A% YR 18T, afew “Political Campaign Planning Program” & g¢ TRUT &l
SIhReTel Tlleh @ ofl9] el § —

&7 A Winning Strategy — Step by Step
[Nl campaign Research (arger 2iter 3l faeayon)

§H golleh, HAAGTN3AT 3R Heal R Mes & M & —
dIfeh 31T9ehT YR 31eT 3 FTHEleT ghierd W 3menRa &, o fr 378 & X gaer ST

Bl Goal Setting (¥ase er&r fayeriwor)

§H O & ¢ Toh geATd & 39T Focus Point 4T g —
HIT-H Heg D! SToAdT & SIS 3N HA-F &F 319 ST a7 et

[Ell Voter Targeting (¥& Aaemamsit a ‘1?:?!?")

& 3FHICaR &1 Ush W dlc S g § —
& 3W UgHId §, 39 % Ugae N 0T SArd § 3R FE @ H aftrw e der A E

Bl Developing the Campaign Message (&82r st Rer a& EI?:?]‘)

&9 33U Ifedeg, [JaR 3 Fadar & drgam3t & g
T geTraerel 3iX AR weer (Narrative) S § —
S e & el 7 3R v 3R [Auet A S w5 g

Bl Developing a Voter Contact Plan (Faarar @5a& @ QYsram)

g AT AT @ AT W-TX FFIH —
§HA OF & & b e, el 3 FA Aderasi & s g
SMS, WhatsApp, df3a1, ke, STAHFHT 3T 15 2 — g ATl &7 0EIde 3TN

Il Making It Happen (31f3ameT & st T 3aRem)
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U I8 I § SIS JUTANT §hIhd Foacdt & —

g O g1 §, drefead &l aRfdd R € BT § de 33T AT dF & g
drfeh 3FicaR % Sofdl & S5 W &AW & — dThl HI §H Halel of |

B = R

e Political Branding & Image Building
Digital & Social Media Campaigns
Ground Voter Connect Strategy
Data Analytics & Booth Level Targeting
Fundraising & Volunteer Management

¢ Election War Room Setup

3% i ga Poliwave Strategy?

YItheleTel &1 3T Political Strategists & Media Experts
Y TAX WX Data-driven Planning

Customized Campaign — &% Jcameft ST 31eldT ggared
THY, G 3R TG T FET HJolol

Ground + Digital = Guaranteed Reach

@ e 58T

“s7 T8 TR g P —
&H 39PN AP FEleda 30 g Ied ¢ o STIdl 39 HYeA! HGrT =T of|”

Poliwave Strategy

Q Planning @& &% Victory %, 87 #eH 93 3193 &Y/

Ro T9F Y 3R AT - F TR 3ETel oA A H gH U AT e amrA
deol Hehd Bl




